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Unit-IV/ 3BR-IV
8. What are the major tools of managing public
relations ? Explain. 15

SH-IHG YSEH & I IO 99T §° aHEed |

9. Write short notes on any three of the follow-
ing: 5x3=15
(a) Consumer relations
(b) Dealer relations
(c) Community relations
(d) Share holder relations
fr=fafed & 3 gl a9 R fewon foRae-
(a) 3UHRHI T
(b) TR T

(c) e T
(d) 3eTIRY TRy
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Note :

Answer five questions in all. Question No. 1
is compulsory. One question is to be at-
tempted from each Unit.

T U 21 & IR Alfore| 9o . 1 e 7
TH SHle F Th T fobar ST 2l

1. Write short notes on the following

(a)
(b)
(c)
(d)
(e)
(f)
(9)

4x10=40
Contests
Packaging
Samples
Buy back allowance
Pull strategies
Distributor

Employee Relations
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(h) Press Conference
(i) Legal aspects of sales promotion
(j) Sales-force promotion
frefafed w dfera fwon faRae -
(a) wfreget
(b) Yasform
(c) g
(d) oI IO H=A
(e) Reuma ege=a
(f) faoves
(9) PHIR wwer
(h) 99 3rféraee
(i) Toma Taga & fofts Teq
() fopar - oo WA

Unit-I / 3bR-1 15
" A Price reduction that is not for a limited time
is simply price reduction and not sales promo-
tion" Explain.
" BT H U BHI 3 $B AT THI & fore 7 81 77
R da # &1 7, fasva Twags =61 1" fagaen
el
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3
Enlist the various sales promotion tools being
used by modern marketing organisations. 15
MY fquoE FeA! gRT 9 b o1 2 fafim
fapa Trag AeEl @ Eiag i
Unit-II / 3oR-11

How do coupons and rebates differ? Explain

with an example of each. 15

T @ B H T 3R ° IS P Th-U IaER0T &b
T qHES |

How do loyalty programs work ? 15

What are their objectives ? Explain.

o1 BRIHH T B IR &° 3P FIT T 8l &7
S|

Unit-III / $oR-111

How does trade promotion differ from chan-

nel marketing? Explain. 15
ARG T a1 e fagoe & g7 figard €7
GEEIE]

What is display allowance ? Why does display

allowance complicate marketing strategy ?
R W1 a1 § P WaR 4R fquuH SggRa & i
Sifeet &1 a1 & ? 15
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