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M.Com. (Semester-II) Examination, 2015
COMMERCE
(managerial Economics)
(MC-203)

Time Allowed : Three Hours ] [ Maximum Marks : 70
(i) For Back Paper/Improvement/Ex-
empted Candidate(s) the maximum marks
will be 100.

Note : Answer five questions in all. Question No.1
carrying 30 marks, is compulsory. At-
tempt one question carrying 10 marks
from each Unit.

T Ura T b IR alforel g 6.1 e 30
3 &, sifard &1 U 3T @ v weH oI
10 37 &, &1 Piorl
1. Write brief notes on the following: 3x10=30
frafafed w <fda ewfirdt faRea -
(i) Structure of Business
AT dhI duq
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(2) ()

(ii) Scope of Business AN ()
TR T & AR T 360 240 50
(iii) Meaning and characteristics of Demand .
. . . e IRV 600 360 30
A &1 a1 vg ferard o
-PHdadex 800 480 20
(iv) Exceptions to the, ‘Low of Demand’
S —— o1 aIve FRR AN & 1,50,000
(v) Demand schedule and demand curve foeet af @ fawa ¥ 5,00,000
AT qTfeicr Ud | a%h fmfar ag fadem o= @1 ¢ 6 3o 3ame-uRe
(vi) Kinds of price elasticity of demand # q Ee-Padex BT TaIe gAfood 9 |
A & DT AT & TBR IR S, A 396 ANd 9 34T & siipe FrfaRaa
(vii) Cross elasticity of demand 2N
i B ufd @ ol (afie) R @ %. 1,50,000
(viii) Explain opportunity cost. - =% @1 R ®. 5.20.000
IR ¢TNTId ﬂqﬁléal .
ufr sbre Ui SIS ol fama ®
(ix) Accounting profit and economic profit
. . 3dla (/) gRad=Tend yfcrerd 9T
oGIpT oY Ta 3mfdics oy ded
(x) Functions of profit. e (%)
T 3 B HTEROT TRy 360 240 50
Unit-I / 3oE-1 TaeIRC 0 600 360 20
2. Elaborate upon the meaning, nature and scope 'x‘i‘ﬂ'%rl?r NEC] 850 450 30
of Managerial Economics. T I8 IRIdH HAT ATHSTIDG BNTT?

TeREIOIT 312 & 31 Wb vd & T THeSd |
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(4)

(c) Fixed cost, variable cost and Sami-Vari-
able cost.

JereRvn afea FrafoRed & 9 qaEy -

(37) 3TCUBICIE AN UF rddIend AR

(§) il @md vd i T

(9) TR N, gRacRid amrd ed 31f-uRaceire
T

7. Explain cost output relationship in the long run.

How does the economic view differ from the
accounting view?
QBT H AN 3T Tra=e1 o THSISY | b J=ahid
i gReaIT v ol g & T R
Unit-IV / $oRE-IV
8. What is meant by ‘product line pricing’? What

are the factors which determine product line
pricing? Briefly explain the alternative policies
of product line pricing.

IG- @ & qeg FeRr ot gar o1 &2 Bi-PH J
PR I @ & gea-FaRor o gawfad o= &2
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(5)
TR- @ & qed HaRor & fafie Aifcdl o dea

¥ qEEsd|
9. (a) Explainthe use fullness and limitations of
‘Break-even Analysis.
w-faese faweivor & 3uAfiraT vd Ameh o
SEEIER]
(b) A fan manufacturer has before it the fol-
lowing cost and output of its firm:
Product Price per Variable cost%Share in

unit Per unit total sales

(Rs.) (Rs.) volume
Ordinary fans 360 240 50
Exhaust fans 600 360 30
Heat convectors 800 480 20

Total fixed cost (annual): Rs. 1,50,000
Likely volume of sales last year:
Rs.5,00,000

The manufacture is considering whether

or not to drop heat convectors from its
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(6) ®3)

product line and replace it with decorated 3. Describe the structure of Business along with

fans. How knows that if he takes the de- its sub-systems. Why is business organiza-

cision of dropping heat convectors and tion called on open-system?

[aV e

AT & WY Ud 39b 3UdAl bl AR Difod |

replaces it with decorated fans, his out-

put and cost data would be: aIeD WIF B el a7 ol BeT Sl &9
Total fixed cost (annual): Rs. 1,50,000 Unit-II / S&R-II
Likely volume of sales this year: 4. Discuss the factors affecting price elasticity of

Rs.5,20,000 demand. Explain income elasticity of demand’.

Product Price per Variable cost % Share in T & ey AT D YUIfad IR 9l BRBI, B
uint per uint total sales RN DI | AT B 37T @A’ D FHASY |
Rs. Rs. volume 5. Explain ‘Demand Forecasting’. Elaborate upon
Ordinary fans 360 240 50 the dater Minents of demand forecasting.
Exhaust fans 600 360 20 T E@fﬁ;ﬂ;{ B FHSTSA| | c(@‘aqm & Hoak®
Decorated fans 850 450 30 PRDI BN iEqu R DI |
Is this change worth undertaking? Unit-III / S&iE-II1
(§) © U b AT & T 3Ol BH o TN d 6. Distinguish between the following, giving ex-
3T & 3ifpe T few & amples on each:
3 ol gl ufet gbrg oot fopar # (a) Short run costs and long run costs

I (F)  URga-Rid Wi |

(b) Incremental cost and Marginal cost
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